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The Thai Auto-Parts Manufacturers Association (TAPMA) TAP

was created with approval by the Ministry of Commerce June 29, 1978.

It is a union of auto parts manufacturing companies from the private sector to serve as
the central voice for auto parts industrialists in the country in order to support development of
Thai autoparts industries as well as ASEAN supply chain.

TAPMA was also created to detect and address problems that hinder the automobile
industry's development in terms of production technology efficiencies, raw material import

difficulties and workforce challenges, especially attracting and developing skilled laborers and
engineers.

Presently TAPMA is entrusted by the government and about 660 members to represent
the automobile parts industry and elevate the country's industry to greater heights.




Supporting Agencies
g

Federation of Thai Industry (FTI)

« Automotive Industry Club (AIC)
* Auto Parts Industry Club (APIC)

== ASsociation

 The Thal Automotive Industry Association (TAIA)

* Thai Auto-parts Manufacturer Association
(TAPMA)

« Society of Automotive Engineers Thailand
(TSAE)

* Thai Automotive Institute (TAI)
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www.thaiauteparts.or.th
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Overview of automotive industry and automotive parts.

27 18 The Thai Auto-Parts Manufacturers Association

Motor Motorcycle (TA P M A)

vehicle Makers
Makers

525 1stTier Supplier

Pure Foreign Thai Pure
Foreign Majority Majority Thai

Data source from Thailand Automotive Institute, 2022

Thai automotive industry is structured in pyramid
with car makers on top and auto parts makers in
lower layers by deliveries.

27 motor vehicle makers and 18 motorcycle makers.
Over 90% of which are owned by multinationals.
525 suppliers in 1sttier. About 65% of which are
majority owned by foreigners.

1,760 suppliers in 2"d & lower tiers. About 70% of

which are Thai owned.



Overview of automotive industry and automotive parts.

1. Hamburger crisis

2. Thailand floods

3. First-car scheme

4. COVID-19 pandemic

Ihailand Car Performance
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Production volume of January - Sep 2024 decreased by
17% from the same period of the previous year.
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Overview of automotive industry and automotive parts.
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Overview of automotive industry and automotive parts.

Thailand Car Performance

. . Export Sales by Brand
Production by Brand Domestic Sales by Brand P y
200 19.0% 17.0% 33.0% 39.0%
" -14.0% -11.0% -4.0% 12.7% 0% - -5.0% . . " -15.0% - 11.0% -25.0% - o - - - 35 WEEEEE  EE—— - I
» -20.0% -35.0% 16.0% - 43.0% -32.0% 48.0% 49.0% o -13.0% -14.0% =5.0% 19.0% -
-70.0% -74.0% 190 300 -69.0%
152
400 370 250

140
200
300

90 150

222
142
106
200 160 59 54 Others o o
130
116
79 40
100 65 18 15 50
46 12 7 7 5 3
l 14
] 0
W o A

60
43 35
. Imim - -
N \WA ‘ 7N\ A @ Others yanN ‘ U I\ s
-- | R Gea [ &P 1suzu W e €< @ ““““““ : ISUZUEED (- 1Y)
@\I '.‘ ISuzu Others @I NS @ - s -»’”J HONDMA MITSUBISHI N~ m §“ Bk m| NS HONDA sz
=L MITSUBISHI HONDA G .8
2023 Jan-Aug W 2024 Jan-Aug B %Growth 2023 Jan-Aug 2024 Jan-Aug ® %Growth 2023 Jan-Aug  M2024 Jan-Aug M %Growth
EUD 16% 5%  wmsueishi
ISuzu 13% R HICIND.A 5%
{ \ (] {
8% (L)
HONDA
1% e 2% TN MIE:ISHI
o, % NISSAN
MITSUBISHI 6% 7% Isuzu / NS 21%
Production

g
1y
\ @ Others
0% &
$

sales

Domestic Tm@
1%

[ T=Y

0%

38% 32%

TAEBMA thaiautoparts.or.th Source: Auto Parts Industry Club, The Federation of Thai Industries (FTI)




Overview of automotive industry and automotive parts.

Thailand Car Performance

Export Sale by Region
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THAILAND AUTO PARTS PERFORMANCE

* Thailand Auto Parts Performance (TAPMA Code) Jan-Sep 2024

The total Export value is $ 17,749.8 millions (+0.3% of Y’2023 From 17.691.6 )

Export by Category
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http://tradereport.moc.go.th/TradeThai.aspx

Thailand's Automotive Industry Vision 2030

Strong global production hub with industry transformation

TRANSFORMATION OF
© 70@30 FUTURE ICE © 30@30 ZEV AUTO PARTS SUPPLIERS

Product Champion

Vision “aﬁ -Zéﬂ:é‘l
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Pick-up 1 Ton Eco Car HEV  Hybeid Blectric PHEV Plag-in Hybrid BEV _ Bettery Electric Vehicle FCEV - Fusd Cell Blectric Vehicle
Vethucle Electric Veluce

Medical device

Auto parts Q’

% Other business

Aviation parts

1,750,000 cars 750,000 cars
2,500,000 cars production volume in 2030

10th 1Ist 170 1400 750000 11%

At

present GLOBAL ASEAN EXPORTING SUPPLIER LABORS INDUSTRIAL ‘
PRODUCTION PRODUCTION COUNTRIES GDP share q

E i Search for a sufficiently large market to Finding a sufficiently large market to support Q .
: | support production capacity (export). production capacity (export and domestic) Promote the adaptation of ICE
. Proposition automotive parts manufacturers to be
E | Q Increase competitiveness with other aPrepare for competition in the next generation able to adapt to other businesses.
: : ountries of vehicles
| et ' (et 1
i _ | | -Convenient for doing business -The development of the ecosystem for modern automobiles, such as: l
: Enab“ng i I (such as licenses, standards) (Autonomous Vehicle, Digitalization) |
: : : -Management of vehicle body, components or batteries -Research and development of modern automobiles :
. Factors I Reduce the impact on the environment -Skilled workers: Mechanical + Electronic .
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THANK YOU

Collaboration today
for a better tomorrow.

Parinya Ketkam

Vice President, Thal Auto-Parts Manufacturers Association (TAPMA)
General Manager of Regional Business Affairs, DENSO International Asia
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